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ENGLISH VERSION

Instructions : (1) As per the instruction no. 1 of page no. 1.
2) Q. 1 1is compulsory.
(3) Figures to the right side indicates full marks of
the questions.

1 Answer in brief : 10
(1) What is cyber crime ? Give four examples.
(2) State the four advantages of training.
(3) What meant by marketing threat ?
(4) State the four advantages of job specification.
(5) State the components of promotion mix.

2 (a) Explain the importance of Human Resource Management. 7

(b) Explain the difference between Job analysis and 7
Job description.
OR
2 (@) Describe the pre-requisites for the success of career 7
planning.
(b) Discuss the training methods of supervisors. 7
3 (@) Explain the advantages of Branding to producers. 6
(b) State the reasons of Industrial disputes. 6
OR
3 (@) What is meant by Trade Union ? Describe its six 6
function.
(b) Explain the societal concept of marketing. 6

4 (a) What is meant by marketing Research ? Explain its 6

objectives.
(b) Describe the objectives of sales promotion. 6
OR
4 (a) What is meant by market segmentation ? Describe its 6
advantages.
(b) What is meant by Cyber Terrorism ? Describe its 6

different types.
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5 Give the answer as per instruction : 12
(1) Explain concept of green marketing.
(2) Daiscuss the stores retailing.
(3) Describe the objectives of marketing control.
(4) Write notes on 'Marketing opportunity’.
(5) Discuss the characteristics of product.
(6) Write notes on 'cost oriented pricing'.

6 Case : 10
L.G. Company is having its market in India for last few
years. Its main products includes. T.V., V.C.D., Home Theater,
Fridge, Washing Machine, A.C. etc. But main market is for
T.V and Fridge. Which is selling under co's brand name.
Company is well-known for its after sales service which leads
to increase its sales every year. But recently due to compitition
and entry of International co's. Sales is affected. Although
at the same time due to huge uses of media there is major
changes in life style of Indian people, social status,
development of personality and policy to use of different
things than others. To take the advantages of this opportunity
and to increase in the reduced sales company is just
launching a new product by the name T.V. cum Home theater
cum monitor. The price will be likely to be from Rs. 65
thousand to 1 lac 25 thousands. This company would like to
take advantages of changing attitudes of the Indian people.
(1) What do you think about the base considered by the
company for market segmentation for its new T.V. ?
Why ?
(2) For this new T.V. cum Home theator company should
use family Brand or Individual Brand ? Why ? Give

your arguments.
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